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Note
Send newsletter contributions

for the July / August issue to
Karen McCoy at
writerlibrarian@gmail.com
by June 20th, 2013.
E-mail submissions only, please.

Three Pages Workshop
On May 18, back by popular
demand — it’s NARWA’s “First
Three Pages” workshop!
Send in your first three pages
and/or come to the workshop to
provide helpful feedback to
others. The more everyone
participates, the better! E-mail
your pages to both Karen at
writerlibrarian@gmail.com and
Anne at apisacano123@gmail.
com by Wednesday, May 15.
They’ll be read aloud, anonymously, during the workshop.

The May 18 meeting starts at
11 a.m. at Prescott Country
Club, 1030 Prescott Country
Club Blvd., in Dewey. Doors
open at 10:30 a.m. Come early
to socialize. Members pay just
the cost of lunch; repeat visitors
pay $5 plus the cost of lunch.
First-time visitors attend for
free. Prepare to get hands-on!
Note: Due to the scheduling of RWA
Nationals, the regular July meeting will be
moved to July 27.

HCH is published bi-monthly. All information in HCH is printed in good faith.
No endorsements or warranties should be
taken or are implied as a result of any information presented herein. All rights reserved. Submissions will be edited and
published at the discretion of the editor,
Karen McCoy, writerlibrarian@gmail.com
RWA chapters are welcome to reprint member bylined articles, provided they give credit
to the authors and submit a copy of the newsletter issue the articles appear in. Other organizations and/or publications must request
prior written permission to reprint.
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With an assist from the lovely
ladies of the Ruby Slippered Sisterhood, I’ve compiled a few tips
for giving good critique:

Prez Sez
By Arlene Hittle

Giving
Good
Critiques
No doubt you’ve heard the cliché, “Words can hurt.”
When it comes to our manuscripts — the babies we write,
rewrite and try to perfect before
sending them out in the world —
even the best-intentioned remark can seem harsh.
That’s why critiquing someone
else’s work is so hard, at least for
me. I want to help, but I’m half
afraid I’ll have nothing useful
to say — or what I do say will be
taken the wrong way.
How do I ensure my comments
don’t make other writers take a
sledgehammer to their laptops,
never to write another word?
OK, that’s probably a bit melodramatic. But how can I make
them helpful, constructive and
kind?

T Provide both positive and
negative reactions. Try the
“sandwich” technique: Serve up
a negative comment between two
positive ones.
T When the reaction is negative, always provide more information. Saying, “I just don’t
like your hero” isn’t as helpful as
“Derrick’s response here seems
forced” or even “Why on earth
would he do that? It’s unbelievable.”
T Make suggestions, but avoid
issuing commands. “You need/
must/should do X” is a sure way
to send most folks into rebel
mode, determined to do just
the opposite of what you recommend. Much more constructive
are phrases like “I’d like to see,”
“If you do X, it will have Y effect”
and “Can you do Z?”
T Focus on your reactions as a
reader rather than what you’d do
if you were writing it. Your job
is not to make over the story in
your voice.
T Be gentle. The author has
pored over these pages for days,
weeks, months. They want
to know what works and what
doesn’t — and why. But they’d
also like to keep a few shreds of
confidence, too.
Now, a few tips for those on the
receiving end of a critique:
T Don’t take it personally.
T Especially with written critiques, read them through once
and then put ’em away for a few
days or even weeks. You might
feel differently about the com-

Page 2 « May / June « High Country Highlights « NARWA / RWA

ments with some distance.
T Always, always, always take
what you can use; discard the
rest. It’s your story, and no one
knows it better than you. Sometimes — all feedback to the contrary — you just have to go with
your gut.
After all, feedback is just one
person’s opinion — and you’ve
surely heard what they say about
opinions.

Member News
Anne Marie Becker
Any day now, Anne Marie
should be receiving the cover of
DEADLY BONDS (Mindhunters, Book 3, releasing 7/22). In
the meantime, she found out
AVENGING ANGEL (Book
2) is a nominee for the NERFA
(National Excellence in Romance Fiction Awards). She just
submitted a proposal for Book
4 in the same series and is immersing herself in the first book
of her new series, The Omega
Project. She’s also preparing to
attend her first Romantic Times
Convention in early May.
Arlene Hittle
After not finaling in the Golden
Heart — again, Arlene continues
to battle those nasty demons of
doubt. A particularly brutal rejection the other day didn’t help
matters, either. But she plugs
on. DIVA IN THE DUGOUT
and her holiday novella, HOME
FOR THE HOLIDAYS, are
on submission at Carina Press.
She signed up for the National
Romance Novel Writing Month
challenge — 40,000 words in
30 days during the month of

April, and hopes to use the time
to knock out most of a first draft
of a Harlequin Blaze (although
10 days in, she’s woefully behind). And she’s going to revise
this year’s GH entry in hopes of
getting it ready to final in 2014.
Entry into the Golden Pen is in
her near future.
Mona Hodgson
Mona is celebrating the April
2nd release of BENDING TOWARD THE SUN, the second
eBook novella in The Quilted
Heart Series with WaterBrook
Press, and doing research to
write the next book in her Hearts
Seeking Home Series. Join
Mona at the Cottonwood Public Library, Saturday, May 4th,
from 11:00am to 1:00pm for an
Author’s Forum.
Karen McCoy
Karen is editing the final pieces
of ANDERSON’S CURSE,
the novel she started for NaNo
WriMo 2011, surpassing 71,000
words in mid-April. She also got
a partial request for her other
novel, TRISKELEON, and is
excited about possible developments in that direction. She
will be spending the bulk of her
time preparing for the Backspace
Writers’ Conference in NYC at
the end of May.
Glynna Sirpless
Glynna finished edits and galley review of her upcoming
September 2013 Love Inspired
release, A CANYON SPRINGS
COURTSHIP. Now she’s busy
working on the second book of
a 3-book contract. It’s set in the
same Arizona mountain country
locale and is due in June.

Save the Date
NARWA

•
•

11 a.m. - 2 p.m. Saturday, May 18 — Regular meeting. First Three
Pages workshop. See the program note on Page 1 for more info.
Prescott Country Club, Dewey.
11 a.m. Saturday, June 15 — Brainstormers’ Meeting. Denny’s,
Camp Verde.

Around Arizona
A sampling of events from the
Arizona Authors Association Calendar
www.azauthors.com
•
•
•
•
•
•
•
•
•
•

•
•

5:30p.m.-8:30p.m. Tuesday, May 14 – Regular Meeting, Valley
of the Sun Romance Writers. Iron Works Restaurant, Glendale.
8:30a.m.-11:30a.m. Wednesday, May 15 – Catch Your Readers
Workshop by Ann Wylie. Arizona Bridge to Independent Living,
Phoenix.
6:30p.m.-8:30p.m. Wednesday, May 15 – Regular Meeting,
Desert Sleuth Mystery Writers. Grimaldi’s, Scottsdale.
9:00a.m.-4:30p.m. Thursday, May 16 – 5-star Publishing and
Marketing Secrets. Residence Inn, Chandler.
12:00p.m.-2:00p.m. Saturday, May 18– Regular Meeting,
Phoenix Writers Club (PWC). Bluewater Grill, Phoenix.
5:30p.m.-8:30p.m. Tuesday, May 28 – Regular Meeting,
Desert Rose Romance Writers. Monti’s La Casa Vieja, Tempe.
9:00a.m.-12:00p.m. Friday, June 14 – Regular Meeting,
Fountain Hills Christian Writers. Fountain View Village,
Fountain Hills.
9:30a.m.-1:30p.m. Saturday, June 22 – Regular Meeting,
Saguaro Romance Writers. El Parador Tropical Restaurant,
Tucson.
5:30p.m.-7:30p.m. Wednesday, June 26 – Regular Meeting,
Scottsdale Society of Women Writers. Cactus Room, Chapparral
Suites, Scottsdale.
1:00p.m.-3:00p.m. Saturday, June 29 – Regular Meeting,
Christian Writers of the West (CWOW). Beautiful Savior
Lutheran Church, Tempe.
Conferences:
10:00a.m.-4:00p.m. Saturday, May 4 – Arizona Press Womens’
Conference. Chapparral Suites, Scottsdale.
9:30a.m.-1:30p.m. Friday, May 31 – Buildin’ The Dream: Authors
Helping Authors. Windmill Suites, Chandler. Eat lunch with
successful Indie authors and attend three of nine informative
workshops!
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Another important aspect of
product is positioning. Positioning is how you want to influence
the way consumers perceive your
product/book in comparison
The Marketing Mix
to all the other ones competing
And Why It Matters
with your book in the market
by Vicky Dreiling
place. Positioning is very important, because you want others to
The following article first appeared in
view your product as superior
the April 2013 issue of In Print!, the
to others in the same category
monthly newsletter of Houston Bay Area (subgenre).
RWA. Permission granted to reprint or
Place is the next P and quite
forward to sister RWA chapters with
literally refers to how your prodproper credit to author and chapter.
uct is distributed. So for example, you want your electronic
What do those boxes of cake mix
and the marketing mix have in
common? The 4 Ps! No, I’m
Positioning is very
not referring to the little round
important, because you
green vegetables that my family
want
others to view your
refuses to eat. Instead, I’m inproduct as superior to
troducing you to four categories
others in the same
that define your product offer.
category.
In our case, it’s the book we are
offering for sale.
Let’s look at the four categories
books available at all of the major
of the marketing mix: Product,
e-tailers. The same is true for
Place, Price, and Promotion.
In my experience, most authors print books as well, although
the number of physical retailzoom right off to promotion,
and maybe price if they’re indie ers is dwindling. I want to take
a moment to remind authors
publishing, but I’ll introduce
you to a little more information that part of Place includes your
website. Remember, your webthat may help you understand
how marketing works, regardless site is your virtual showroom,
so it is important that your site
of how you’re publishing.
looks professional. I can’t begin
Let’s segue into the first of
to tell you how many authors
the 4 Ps: Product. In our case,
complain about their covers, and
the product is the book, and
yet they have websites that look
the packaging is important. Say
what? I’m talking about the cov- like raggedy patchwork quilts.
ers of the book. Like any product Your website is not the place to
scrimp.
on the physical or virtual shelf,
Price is the third P and plays
you want to have eye-catching
packaging that will draw the con- a key role. In marketing, price
sumer’s attention. If the packag- strategies for large corporations
often differentiate between voling (cover) is poor quality, the
ume and value products. Essenconsumer/reader may assume
tially, a volume market consists
the content is as well.
of sales of many units whereas

MARKETING
WITHOUT
MAYHEM
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the value market focuses on
luxury features that create extra
value that can command higher
price points. Apple Computer is
quite successful with this strategy.
On the flip side, authors who
indie publish depend on volume
as their sales strategy.
Promotion is the final P and
this is all about creating awareness. Simply put, if consumers don’t know your product
exists they’ll never buy it. One
specific strategy involves trial
purchase, which in the book
industry translates to excerpts.
Other promotions may include
book giveaways, advertising, and
blog tours. Social media is often
utilized to create awareness of
releases. They are tons of promotions out there; the trick is to
find what works for you.
Vicky Dreiling triple finaled in the
RITAs in 2012 with the only two books
she’d published. She is a confirmed historical romance junkie and holds degrees
in English literature and marketing.

May’s raffle
basket sponsor is...

ater
w
t
A
n
Aliso

The fantastic prize package will be
revealed at the meeting!

Pitching Your
Book to an Editor
or Agent
by Catherine Spangler
The following article appeared in the
March 2013 issue of the DARA News,
the newsletter of the Dallas Area Romance Authors. This article may be reprinted with proper credit to the author
and chapter.
This article was written with
pitching a book to an agent or
editor at the 2013 Deamin’ in
Dallas conference in mind,
but these pitching basics apply
to National or any other writing conferences. The only likely
variable would be the length of
the appointment, and you’ll
need to adjust your pitch accordingly. Always allow for a few nonpitching minutes to chat with the
agent/editor and for questions
and feedback.
So now you have that coveted
agent or editor appointment and
you have to prepare the perfect
pitch to convince him/her to give
you a chance. And you have exactly eight minutes (for Dreamin’ in Dallas) to accomplish that
goal. It’s a nerve wracking and
often a terrifying task. But there
are ways to make your presentation go smoothly and hopefully
impress the editor or agent.
1. Prepare your pitch in written
form, either on paper or note
cards, and take it with you to the
appointment. If it’s on paper,
use very large print, so you can
glance at it to keep you on track.
Once you’ve written the pitch,
practice it until you know it
inside and out (your notes are
for reference and focus only—
do not read from them). After

you’ve prepared the pitch, you
might want to create a copy of it
in smaller print, along with your
contact information, that you
can give to an interested editor/
agent after the interview.
2. Time yourself to be sure you
stay within the required limit.
Leave a few minutes to allow you
to greet the agent/editor, and for
her to ask questions and offer
comments at the end. So with
an eight-minute time slot, your
pitch should be 4-1/2 to 5 minutes.
3. On your pitch, do not attempt to tell the entire story or
even all the plot points. You only
have a few minutes. Here’s what
your pitch should contain:
• A brief introduction of yourself and what you write. You can
mention major awards or hitting
a bestseller list, if you’re published.
• What type of story you’re
pitching (romantic suspense,
paranormal, contemporary,
women’s fiction), if it’s dark or
humorous, if it’s part of a series.
Word count is also helpful.

mentioned above, if the agent/
editor shows interest, you can
give her a copy of your pitch with
your contact information on it.
Hopefully she’ll love your story
as ask to see some of it.
Remember that the editor or
agent is just as eager to find a
new author and a wonderful new
story as you are to sell your book.
Try to enjoy your visit with this
editor or agent. If you’re well
prepared and relaxed, it will go
more smoothly.
Below is what I actually used to
pitch my “Silly Aliens” concept
to Selena McLemore of Avon,
during the 2005 Dreamin’ in
Dallas conference.
Before I pitched, I took that
deep breath, smiled, introduced
myself, and gave a little information: “Hi. I’m Catherine Spangler. I’m published in paranormal romance, and my book
Shadow Fires is a RITA finalist
this year.”
COWBOYS AND ALIENS
1. My book, Cowboys and
Aliens, is the first in a humorous
paranormal series set on current
day earth.
2. The series is about humanIf you’re well
oid aliens who get stranded on
prepared and
earth and must hide their true
relaxed, it will go
identity. Think “Third Rock
more smoothly.
from the Sun” meets sexy romantic comedy.
• A brief one-or two-line story
3. In this book, my heroine,
overview (the basic concept or
Mela, is a spunky military comtheme).
mander for the Intergalactic
• A brief introduction to the
Union. She gets busted down for
hero and heroine, incorporating insubordination to a superior
a little bit of their GMC. A brief officer and gets assigned to lowly
description of what the story is
Earth patrol. (She is not a happy
about.
camper about this.) She ends up
• If you’re pitching the series
crashing on Earth, with very little
and have time, you can also talk
resources at her disposal.
briefly about the next book(s).
Continued on Page 6
4. Wrap up your pitch. As I
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Do you need to slow pacing?

Continued from Page 5

Wandering around a ranch in
east Texas, she meets the hero.
4. He’s Cade Sampson, a
rancher who has been badly
burned by his former fianceé
and has sworn off women forever. He thinks Mela, who is faking
amnesia since she doesn’t know
anything about Earth, is crazy.
5. The story is about: a) How
Mela copes in a foreign world,
does crazy and wacky things, and
discovers her sex drive (up until
now, suppressed by medication)
and; b) About Cade learning to
trust again and; c) How love can
flourish in the strangest situations.
6. Book two, Wild Women and
Aliens, will be about an alien
male patroller who also crashes
on earth, and the zealous female
UFO watcher hot on his trail.
Then I stopped and let Selena
comment and ask questions.
By the way, she really liked my
pitch and requested the proposal. Sadly, she didn’t buy it,
but there’s always the next editor
and the next pitch. At least I had
the satisfaction of knowing I had
gotten my foot in the door and
received a look at my book. I certainly didn’t let it slow me down.
I hope you have the same
philosophy—keep trying, and
don’t give up!
Good luck with your pitches!
Catherine Spangler is the bestselling and award winning author of the
futuristic Shielder series and the romantic fantasy Sentinel series. Her stories
are influenced by her life-long interest in paranormal and metaphysical
topics. Catherine is also a speaker and
workshop presenter, and an avid poker
player.

TBR Pile
Arlene:

A ROYAL PAIN
by Megan Mulry

• More narrative – longer descriptions, more introspection.
• Flashbacks – they can take
readers out of the immediate
action, but give them depth of
character by showing a pivotal,
life-changing moment in time.
• Layer details, use longer sentences/paragraphs, choose words
that soothe or evoke a feeling of
quiet.
• Conversations w/ introspection and “quiet” action (like at a
restaurant, pillow talk, driving in
a car – just make sure the conversation is relevant to the story!)
• A well-placed love scene can
be used to slow pacing (very
popular in romantic suspense!)

Or speed it up?

Quick Pacing Tips
By Allison Brennan
SVR Chapter
The following article appeared in the
May/June 2013 Sacramento Valley
Rose RWA newsletter. This article may
be reprinted with proper credit to the
author and chapter.
Pacing is important in every
story! There are times when you
need to speed things up … and
scenes where you need to slow
things down. All books need action and down time. A thriller
with non-stop action is exhausting; a love story with pages of
narrative and introspection is
boring. Finding the balance
can make or break your book.
Identifying that there is a pacing
problem is easy, but sometimes
how to fix the problem is difficult. Here are some quick fixes
you might try:
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• Shorter chapters.
• Shorter sentences, interspersed with fragments. No
wasted words.
• Crisp dialogue with less introspection.
• Action verbs.
• Less description.
New York Times and USA Today
bestseller Allison Brennan is the author of
nineteen novels and several short stories. A
former consultant in the California State
Legislature, she lives in Northern California with her husband Dan and their five
children.
Allison is currently writing the Lucy Kincaid series about an FBI recruit. The fifth
book, STALKED, is on sale now. STOLEN
will be out on June 4, 2013, followed by
COLD SNAP on 10.29.13. Also, she’s
thrilled to announce a new mystery series
that will launch in March, 2014 starting
with MAXIMUM EXPOSURE.
For more information about investigative crime reporter Maxine Revere, visit her
website, allisonbrennan.com.

right editor for you. The second
part of this question is important, also. If the genre you’re
writing isn’t in your potential
editor’s stable of nightstand material, my suggestion is to run,
do not walk away from this person, and continue your search.
3. My goal is to submit to
Publisher XX. If I hire you, are
you familiar with that publisher’s
style sheet and guidelines? If
not, are you willing to familiaradd bricks to your
Tips when
ize yourself with its guidelines
decision-making. Ten
Hiring an Editor
before I hire you?
years, and a Masters in English
By Donnell Ann Bell
The fact that an editor might
Literature may sound impresnot
be familiar with a publishing
sive. But where have they put
house’s guidelines should not be
The following article appeared in the
their editing skills to work must
your foremost concern. Whether
April 2013 issue of PikeSpeak, the
follow. Have they worked in the
newsletter of the Pikes Peak Romance
publishing industry or have they or not they are willing to do their
homework and give your manuWriters RWA chapter. It may be reused worked in the field of journalby RWA chapters with appropriate
ism? Have they edited fiction or script the best chance of succeedcredit given to the author and chapter.
have they edited newspapers and ing should entirely be of interest
to you.
magazines? There is a differ4. When editing, what do you
With the publishing doors burst- ence, you know. (Note: I came
ing wide open I, like everyone
from a journalism background— focus on?
a) Grammar and punctuation
else, am curious about self-pubb) Author follow-through, e.g.
lishing. To that end, I’ve been
Editing
is
threads
to the story to ensure
researching DIY topics, includediting,
right?
continuity
ing the hiring of an editor. Still,
c) Logic and fact checking. (Is
just as anyone can self-publish,
Au, contraire!
what I’m writing logical in the
anyone can hang up a shingle
world I’ve created and will you
these days and say, “I’m an edinote passages and text that leave
tor and I’m open for business.” thought it would be a breeze
Never has caveat emptor been so when I turned to fiction. Wrong. you in doubt?)
d) Pacing, redundancy and
important to an author. If you’re In journalism, we’re taught to
repetition
considering self-publishing, fol- not editorialize. Fiction is all
e) Awkward phrasing
lowing are some interview ques- about emotion and how do your
5. How busy are you? When
tions you might consider when
characters feel?)
I give you my work, how soon
choosing an editor:
2. After you’ve become immay I expect to see edits? Care1. How long have you been an
pressed with an editor’s initial
editor and what is your educabackground, your second ques- ful here. Just as you want to give
your editor polished material to
tional and professional backtion might be: What genres do
ground?
you specialize in and what genres work with, (and you never want to
give your editor anything less than
Here I must remind you that
do you enjoy reading?
what you consider your best ) you
while length of time in the
Editing is editing, right? Au,
business and education are
contraire! If you’re writing fan- want your editor to return an
important, this is a foundation
tasy and your editor specializes in even more polished edit. Just as
question and merely the grout
historical fiction, she might be
Continued on Page 8
to your first layer before you
an excellent editor, just not the
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Continued from Page 7

Needs You
NARWA needs a treasurer —
and fast. If the thought of being
treasurer seems overwhelming,
it shouldn’t. It involves keeping
track of the money that comes
in and out at our meetings, and
making bank deposits. There’s
an end-of-year report in the
mix too, along with a few board
meetings (some of which will
probably be done via email to
accommodate all our busy schedules).
Please consider serving! We
could definitely use your help.
If interested, please contact our
president, Arlene Hittle,
at ahittle90@gmail.com

Start
cleaning
out your
closets!
Since NARWA’s yard sale was
such a great fundraiser last year,
the board is planning another
one this summer. We will be collecting items for the sale, tentatively scheduled for July and
August.

writers miss deadlines, editors
do, also. They have emergencies
and life can get in the way. This
is a great question to ask their
references (No. 7 below).
6. Will we sign a contract? This
may seem overcautious, but writers and editors need to protect
themselves in the event that one
or both fail to meet any or all
of the specified agreement(s).
However, just as some agents refuse to sign contracts, some editors do as well. What should you
do in that event? (No. 7 below.
Check their references.)
7. Do you provide references?
How many of your references are
return clients?
I think the first part of this
question speaks for itself, and my
advice—don’t do it.
As for Part two, if an author
uses an editor once, but has
numerous other work out since
that particular release date, I’d
want to know why, wouldn’t you?
Could be something as innocent as the editor had too many
clients at the time of author’s
release or maybe he was taking
a sabbatical. Still, repeat clients
speak volumes.
8. Do you offer examples of
the editing you will provide?
Some editors provide a sample
of their services, e.g. the first 30
to 60 pages, (paid of course—
you don’t want to give away
your writing for free; an editor
doesn’t either). A sample edit
gives clues to both the author
and the editor that they’re likely
entering into a compatible working relationship.
9. What are your fees?
Shocked that I asked this question last? It’s up to you,
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of course. You may ask it whenever you wish. But if money is the
end-all as to whether you hire
this person, you’re in the wrong
business. Of course you have a
budget and the editor might be
out of your reach. You’re free to
walk away and look elsewhere at
that point. But you truly get what
you pay for—particularly in this
highly competitive business.
Donnell Ann Bell is a two-time
Golden Heart® finalist who previously
worked for a weekly business newspaper
and a parenting magazine. Her debut
novel The Past Came Hunting became
an Amazon bestseller, reaching as high
as #6 on the paid overall list. Her
second book, Deadly Recall, brought to
you by Bell Bridge Books, is her second
published novel. Learn more about
Donnell at www.donnellannbell.com

Alison
Atwater
June 2
Patricia St.
Lawrence
June 15

Editor’s Note

Genres as glutted as YA fantasy or contemporary romance,
By Karen McCoy
where agents and editors see
hundreds of similar stories,
We’ve heard it before, from
make for a lot of random tapagents or editors who’ve read
our submissions. At least I have. ping. This might explain the
above reactions. What we’re re“The content didn’t excite me
ally hearing is, “Oh. It’s another
very much.” Or, “This didn’t
one of these.”
quite click with me.” And even,
So, how do we make our books
“I found it really difficult to
stand
out?
connect to [insert character
First, character. Take a
name here].”
look at the dialogue and
Our initial
mannerisms of your
reaction is usuprotagonist or heroine.
ally along the lines
Is she doing things that
of, “What?! My
anyone else would do
characters are
(Furrowing eyebrows?
fantastic. I wrote
Gulping? Shaking her
them to be relathead?). Now change
able. And my story
them to things that only
pops right off the
she would do (Twining
page. What the
her unruly hair, scowlhell are you talking at her geometry
ing about?”
homework). Do the same
But then I stop.
for your secondary characters
And think. And realize that
(or your hero, if you’re writing
maybe—just maybe—I haven’t
romance).
communicated my characters
Then, a compelling story. The
and story as well as I thought. A
challenge here is to rise above
posting from Writer Unboxed,
common tropes that have already
dated September 13 of last year,
been used. A romance in the
proves how common this is:
Old West? Good. What makes it
“…the Heath brothers point to a
different? A girl who travels to
fascinating experiment done by Elizaanother world? Fine. Why is her
beth Newton in 1990 at Stanford.
story important? Ask yourself: Is
She separated people into two groups:
there anything that can be sumtappers and listeners. The tappers
marized instead of played out?
were asked to tap out simple songs, for
instance, “Happy Birthday to You,” for Can you offer plot solutions
the listeners. The tappers estimated that that aren’t usually seen in stories
similar to yours? Don’t think
the listeners would get it half the time.
In fact, out of 120 songs, listeners only about how your characters get to
various places. Ask why.
got 3; in other words, they were right
Rejections will still come (un2.5% of the time, instead of the 50%
fortunately).
But the more highthat the tappers estimated. Why the wide
impact we make our fiction, the
discrepancy? Since the tappers could
more it’s likely to resonate with
“hear” the song in their head as they
readers (and agents, and editapped it out, it didn’t occur to them
that what the listeners heard sounded a tors). And that’s what counts.
lot like random tapping.”

TBR Pile
Anne Marie:

LUCKY IN LOVE
by Jill Shalvis

Karen:

WICKED LOVELY
by Melissa Marr

Glynna:

CURRENT OF LOVE
by NARWA’s own Sandra
Smith writing as
Sandra Leesmith!
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